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BEAUTY PRODUCT BUYERS ARE MORE LXKELY
[HAN THE AUERAGE PERSON 10 BE:
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*Read, “Beauty product buyers are 96% more likely to be DiIY-enthusiasts.”
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How do you
most often find
out about new
beauty/grooming
products?
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In-store Shopping
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What forms of advertising most influence
you to buy a new beauty/grooming product?
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BUL ONE IN 18 DO THEXR SHOPPING ONLINE.

§ 5 Interestingly, a higher percentage of men said they m 5 “m'
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