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Niche Micro-Influencers

Micro-influencers with a highly
specialized and engaged audience
are gaining more attention.

Long-Term Partnerships 4

Instead of one-off collaborations, ~
brands are increasingly forming %
%0 y

long-term partnerships with
influencers. This helps build more
authentic relationships.

®
+«® Virtual Influencers

Virtual influencers, created with CGl
and Al technologies, are becoming
more popular. They offer a unique
and controlled brand image and can
be a long-term investment.
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Live Streaming and
Interactive Content 1 IVE A
o
Influencers can engage with their
audience in real-time, creating an STREAMING
immersive and interactive
experience.
/ Sustainability and Social
Responsibility
Collaborating with influencers who
are aligned with your brand's
sustainability and social
responsibility values can enhance
your image.
Video Content
Short-form videos on platforms like
TikTok and Instagram Reels are
highly engaging. Collaborate with

influencers who can create
compelling video content.

Voice and Audio Marketing

With the rise of podcasting and

audio content, working with .
influencers in the audio space can

be a powerful way to reach
audiences

.
OENEO




